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aterparks have come a long way through the years.
What might have started as a tire swing over the lo-
cal swimming hole has grown into a multi-billion
“ dollar worldwide entertainment industry. Through

the years, designers and manufacturers have pro-
duced an endless line of creative innovations that keep guests
coming back for more. Park owners are always searching for the
next “big” thing that will keep guests coming back. Park owners
are frequently finding themselves asking, “How can I keep guests
entertained longer?”

As the waterpark industry continues to evolve, the definition
of what makes up a great waterpark grows ever bigger, more ad-
venturous and more entertaining. Here are just a few of the latest
trends in waterpark development.

Ride INNovaftion

The ride manufacturers in our industry are top-notch profession-
als. Every year, new rides are brought to the market. They’re bigger,
faster, longer, more thrilling and a step beyond what anyone has ever
ridden before. Some of the more recent innovations include:

WATER COASTERS - These rides feature uphill sections to go
along with the more traditional downhill waterslides. “Master
Blaster” was the first and has been around for a while now. Ride
manufacturers have recently started pushing the envelope on these
rides. Magnetic induction propulsion systems were brought to the
market with ProSlide Technology’s hydromagnetic coaster rides.
These rides took the uphill coaster from two person tubes to four
person rafts. The uphill water coaster family of rides continues
to evolve as the ride manufacturers slug it out. Both WhiteWater
West and ProSlide now offer magnetic-induction water coaster
rides. Both companies offer family-size versions of their uphill
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coaster rides with rafts holding up to six people. These rides have
proven to be very popular and the family-size versions have very
high capacities—rivaling capacities of dry coasters at theme parks.

FAMILY RIDES - More and more rides are appearing that are de-
signed for multiple riders and families. Three- to six-person raft
and tube rides are a definite trend in waterparks. All of the manu-
facturers are getting in on this trend and the options are extensive.
It makes a lot of sense for park owners. These rides have some of
the highest capacities of any ride in the park, as well as some of the
best reviews. Although the cost for these rides is significant, the
dollar-per-ride cost is really quite efficient.

WALL RIDES - These rides are the ones that send riders up a
(nearly) vertical surface where they can have a zero-gravity expe-
rience before plunging back down.

HYBRIDS - What if you could take two, three or even more great
ride experiences and mash them all together into one great ride?
Hybrid rides are becoming more and more popular as ride design-
ers take the best they have to offer and put them all together. If
you’re looking for the next great ride for your park but
just can’t decide which one to get, you're in luck. Ride
manufacturers have grown adept at combining several
great experiences into a single ride. And guests love
them.

skill Development

When people think of waterparks, the first thing that
comes to mind is riding down a waterslide. While these
are staple attractions in any waterpark, skill develop-
ment activities keep guests coming back repeatedly as
they try to improve their performance. These activities
will also increase the duration of stay in a park as guests

seek to improve their times or performance. And lon-
ger stays translate to increased in-park sales.
Surf machines certainly fall into this
category. Not only do they &







